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DreamBrands launches new personal lubricant product for

female baby boomers

iMewskx.com) == It's usnally said that it |

Just 15n't easy being marned and working
together it supposedly rarely ever works
s

It can be a verv difficult - sometimes
volatile - mux. Except now.

Meet entrepreneurs and visionaries Gary
Kehoe and his wife Cecile, partners in
DreamBrands Inc. - o company devoted to
product innovation.  They both  have
worked in research and development for
several global corporations. including MNa-
bisco and Wi, Wnglev Jr. Co. untl de-
ciding o decade ago to move from Mew
York to Phoenix and pursue their own
business.

She's 30-something and holds a master's
degree in physical chemistry - bat in all
other respects a tvpical evervday woman;
he's late Vs and also has an advanced
degree. And for the last three veors
thev've devoted therr time to creating a
new personal care product which they
personally believe is vital and necessary
for themselves and a huge portion of the
population. . the female baby-boomers.

"After vears of research. we discovered
that women have linuted options in the
sexual wellness category. Science over
the past few vears has focused on the
MALE needs, whether it was Viagra or
Cialis. But who has been doing anvihing
tor women" conunented Gary Kehoe.

As the mitial wave of boomers turns 60
this vear. sexual mtimacy can be challeng-
mg, according to medical experts. As es-
trogen levels decline during menopause,
vaginal cells don't mature enough, leading
to a thinner, less elastic and more fragile

vaginal liming. The end result can be a |
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decrease mn sex drive due to sensitivity,
mritation and tenderness. and general dis-
comfort, With all of this to deal with
during menopause, it is no wonder inti-
macy 15 sometimes the last thmg on g
woman's mund. That's pretty much how
Cecile and Gary felt...and she could read-
ily relate, having suffered through the
difficulties of menopause - and all the side
effects that can go with it. But she wasn't
and 13n't alone.

It's esimated that nearly 70 mullion
women 40+ either are currently or wall
soon be in that same boat.

The difference 1s...they worked topether
and decided to do something about 1t

To that end. they've created a new
product that's aboul to be launched nation-
ally - it's called Carrageenan and it's the
first-ever personal lubricant which comes
directly from the sea and specifically de-
signed for women. Its main ingredient 1s
carrageenan - o form of sea alpae that's
being studied v some of the top research
organizations in the world for its possible
unpact on stopping the spread of sexually
transimtted diseases (3TDs) and even the
ATDYS virus.

Highlv respected groups such as the
Population Council are in the midst of
these studies, using grants from well-
known philanthropic groups such as The
Bill and Melinda Gates Foundation. the
Rocketeller Foundation and others. Addi-
tionally. the National Cancer Institute just
published the results of a study which
demonsirated very promising test tube
results from carrageenan, the ingredient
helping mbubit the viros which can cause
cervical cancer,
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This new personal lubricant enters the
ong of the fastest-provwing segments of the
intimacy category, both in terms of sales
and the variety of products available o
constmers. The Kehoes have spent nearly
$1 million and thousands of hours in the
company's R&D lab in bringing this prod-
uct to market. So far, the interest has been
impressive - more than 30 regional and
national retailers expressed interest in car-
wing the product from a recent trade
show,

“arrageenan 15 eurrently  sold on
drugstore.com and m stores operated by
Bashas' Supermarkets throughout Arzo-
na. Kehoe stated that the company is ex-
panding the product's availability to other
mass market outlets. and 15 also planning
to promote it through national advertising.
"Personal lubrication 1= a $130 million-a-
vear mdustry in the United States. There
is o real need in the marketplace for Carra-
geenan and we believe we have satisfied
that need. The tumng for our laonch of
Carrageenan 1s perfect.”

"Our next goal 15 to make this the
number one selling personal lubrcant on
the market." added Cecile Kehoe. Mot a
bad start for a couple, married nearly 25
vears. who cared about their own personal
relationship as the vears have gone by -
and those of millions of others who find
themselves in the same boat.
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